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Interview sheet for stakeholders and target group organizations
A. GENERAL INFORMATION
1. Name of the organization: ____________________________________________________

2. Number of employee (range): _____________
3. Type of the organization:

a. University




□
b. Business school



□
c. Innovation agency


□
d. Regional development agency

□
e. Counseling firm



□
f. Industrial association


□
g. Advocacy organization


□
h. Professional organization

□
i. Other: _________________________________________
4. Kind (public / private): _____________________________

5. Number of clients per year: ______________________

6. The interviewed agent in the organization

Name: ________________________________________________________


Role, position: __________________________________________________

7. Contact information

Tel.: ___________________
E-mail: __________________________________________

www. __________________
Address: _________________________________________

B. TRENDS IN THE POLICY AND REGULATORY FRAMEWORK

1. Do you know any regional/national special policy/program/training activity for supporting the SMEs’ branding and-or extroversion attitude, policy?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Which economic sector has the best performance in the region?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. In which sector are the SMEs the most strong, overrepresented?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. In which sector would be a strong branding and extroversion strategy especially important?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

5. Who are the relevant public and private regional actors directly or indirectly involved in promoting - supporting the development of the branding and extroversion entrepreneurial attitude at local and national level?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

6. Do you feel a special training program could be a way to develop this attitude and process?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

7. Which is the most relevant target group that should be firstly addressed by branding and extroversion training (entrepreneurs, SMEs’ managers /in which sector/, service providers, etc.)?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

C. TRAINING AND SUPPORT OFFER AND PERCEIVED NEEDS

1. Which type services does your organization provide?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Who, which are your target groups?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. Which are your current priority target groups?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. Do you have any cooperation with other organization to provide support SMEs? If yes, which type of organization?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

5. Which services are more often requested to your organization?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

6. Is your organization offering some special training, support in connection with the entrepreneurial branding and extroversion?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

7. Is your organization interested in the future developing a training offer in this topics?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

8. Which training methodology from your practice is-are the most effective and successful?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

9. Was your organization involved in the process of innovative training methodologies development for SMEs?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

10. What kind of innovative methods were adapted?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

11. How do you prepare the teaching staff to use innovative methods?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

12. What is the evaluation of innovative methods by the end users (benefits, obstacles)?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Thank you very much for your time and cooperation!
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